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B.Com. (Semester—III) (NEP) Examination, 2025-26
Discipline Specific Elective (DSE)

MARKETING MAN AGEMENT
( Gr. III Marketing )
Time Allowed : Three Hours
Maximum Marks : 70

. Section-A is compulsory, containing 10 objective type questions of 10 marks and 5 short answer type
questions, carrying 4 marks for each, total of 20 marks.
Section-B containing 8 descriptive type questions, two from each unit with 50% internal choice, carrying
10 marks for each, total of 40 marks. :
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( Objective Type Questions / a'{ﬁﬁﬁ' e )
Note : Answer the following objective type questions. Each question carries 1 mark. [10x1=10}
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i (i) Which of the following is not part of marketing information system components?

(a) Data collection (b)  Environment analysis (c) Salesdata  (d) HR records
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(i) The factor least affecting buyer decision is :

(@) Income (b) Packaging (c) Culture (d) Weather
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(iii) Product life cycle includes which of the following stages ?

(@)  Introduction (b% Growth (c) Decline (d) All of these
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(iv) The main element of market segmentation is: v

(@) Needs (b) Demographics (c) Geography (d) Allof these
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(v) *Optimum Promotion Mix" includes :

(a)  Advertising (b) Personal selling

(c)  Both(a)and (b) (d) None of these
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(vi) Digital marketing is preferred for :

(a) Local promotion (b) Global reach
(c Rural areas (d) Direct mail
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(vii) Sales promotion is mainly used for: - SPLRE g sLe e e e

(@) Promotingbrand  (b)  Seasonal sales e

(c)  Newproductlaunch (d) ~ Aliofthese - W
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The scope of physical distribution ig
(ix)
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(a) Transportation (b) Warehouging g
(c) Inventory management (d) All of these
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(x) Brand pricing is most affecteq by :
(a) Competition
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2. (i)

(ii)

?
(i)  Listan two bases for market Segmentation,
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(iv)  Write benefits of studyin
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(V) State the types of distribution channels,
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consumer behaviour,
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SECTION-B / @ue-g

(Long Answer Type Questions / & ST qeq )
Note: Attempt all four questions, Each question ca

rry 10 marks.
aﬁmnﬁ%wﬂmummwm

H B
1 Discuss the objectives and significance of the mark

eting information System.
TR{ET P IO & IR T Weq e &,
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igital marketing in modern business.
Elaborate on the role of digi .
R ¥ feftreq a@fe

IT g9 3"an
Explain the process of sludying consumer b
2.

ehaviour,
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State the benefits and challgnges of market segmentation.
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Explain the process of Product planning and development,
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Analyse the factors influencing brand pricing.
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4. Explain the types and functions of distribution channels.
\ R B & e v A H qHEEA

OR/3Y4]
Describe in detail the elements of promotion mix.
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